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24 NEW COMPANIES JOIN THE FASHION PACT  
 

• Signatory companies of the Fashion Pact have met in Paris for a first working meeting 

 

• 24 more companies in the fashion and textile sector join the Fashion Pact, bringing the total number 

of signatory companies to 56, representing around 250 brands 

 

• The signatories agreed to report on their progress in September 2020 
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Representatives of the companies that signed the Fashion Pact met for the first time yesterday in Paris 

to define the organizational arrangements for the coalition. 

In the context of the G7 Summit held in Biarritz, 32 companies in the fashion and textile industry made 

a pledge to work towards shared and concrete goals in three areas: Climate, Biodiversity and Oceans. 

The Fashion Pact was presented by Kering Chairman and CEO François-Henri Pinault to the Heads of 

State who met at the summit in Biarritz on August 26, 2019.  

Today, a further 24 companies in the fashion and textile industry, all of them already involved in a 

separate environmental strategy, have announced that they are joining the coalition. This brings the 

total number of signatories to 56 and the number of brands involved to around 250. 

The 24 new signatories are (in alphabetical order): 

AUCHAN RETAIL, BALLY, CALZEDONIA GROUP, CELIO, DAMARTEX GROUP, DECATHLON,  

EL CORTE INGLES, ERALDA, ETAM GROUP, FARFETCH, FIGARET, GANT, GEOX, GROUPE 

BEAUMANOIR, GROUPE ERAM, GTS GROUP, KIABI, LADY LAWYER FASHION ARCHIVE, MANGO, 

NANA JUDY, PAUL & JOE, PROMOD, SPARTOO-ANDRE, THE VISUALITY CORPORATION. 

Discussions at the working meeting focused on the governance of the Fashion Pact, the organization of 

the work to be carried out by its members as well as the translation of their commitments into practical 

goals. A decision was made to share an initial report on the progress achieved in September 2020.  

After the meeting, France's Deputy Minister of Ecological and Solidary Transition, Brune Poirson, joined 



 
the participants to congratulate the signatory companies for their work and for following up on the 

commitments they made.  

 

About the Fashion Pact 

The Fashion Pact is a global coalition of companies in the fashion and textile industry (ready-to-wear, 

sport, lifestyle and luxury) along with suppliers and distributors, all committed to a common core of key 

environmental goals in three areas: stopping global warming, restoring biodiversity and protecting the 

oceans. Launched as a mission given to Kering Chairman and CEO François-Henri Pinault, by French 

President Emmanuel Macron, the Fashion Pact was presented to Heads of State at the G7 Summit in 

Biarritz.  

 

The Fashion Pact coalition comprises: 

ADIDAS, ARMANI GROUP, AUCHAN RETAIL, BALLY, BESTSELLER, BURBERRY, CALZEDONIA 

GROUP, CAPRI HOLDINGS LIMITED, CARREFOUR, CHANEL, CELIO, DAMARTEX GROUP, 

DECATHLON, EL CORTE INGLES, ERALDA, ETAM GROUP, ERMENEGILDO ZEGNA, EVERYBODY 

& EVERYONE, FARFETCH, FASHION3, FIGARET, FUNG GROUP, GANT, GALERIES LAFAYETTE, 

GAP Inc., GEOX, GROUPE BEAUMANOIR, GROUPE ERAM, GTS GROUP, H&M GROUP, HERMES, 

INDITEX, KARL LAGERFELD, KERING, KIABI, LA REDOUTE, LADY LAWYER FASHION ARCHIVE, 

MANGO, MATCHESFASHION.COM, MONCLER, NANA JUDY, NIKE, NORDSTROM, PAUL & JOE, 

PRADA S.p.A., PROMOD, PUMA, PVH Corp., RALPH LAUREN, RUYI, SALVATORE FERRAGAMO, 

SELFRIDGES GROUP, SPARTOO-ANDRE, STELLA MCCARTNEY, TAPESTRY, THE VISUALITY 

CORPORATION. 
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